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Nick Cutnmins pholographed

w Marina Oliphant

= he'll be guiding clients
towards the enormous possibilities
of the internel. Like Operation
Kerplonk, a campaign for a

wine company this year that let
customers swap a bottle of plonk
for a new one from their client.
"Consumers are spending more
time online than they are watching
TV." Cummins says.

(the gamer)
Robert Murray

CEO, riremrnt

With more than 100,000 aps now
available for the iPhone, getting
people’s attention as a developer is
nigh on impossible. Yet Melbourne
developer Robert Murray's
company Firemint has already had
two massive hits. Flight Controller
(you manically land aircraft) has
sold 1.5 million, becoming the
number-one downloaded game in
19 countries and bringing in $1.2
million. In June they launehed a
car-driving game, Rea
which is also high up.
game charls; in a commerai
spin-off they created a version for

Volkswagen (available to download
for free) that lets players “road
test” a new hatchback. "My life this
year has become 10 times more
exciting,” says Murray.

(the visionaries)
Nik Karalis and Hamish Lyon
Architects, Melbourne
Conventlon Centre
When Nik Karalis and Hamish Lyon
started checking out overseas
convention centres to see what
might be possible in Melbourne,
they weren't exactly inspired. Most,
says Lyon, were “fairly anonymous,
generic, bland buildings”. Their goal
with the new Melbourne Convention
Centre was pretty ambitious
- “a cultural building Melburnians
would be proud of.” The $1.4-billion
centre opened for business in June
~and a bland shed it certainly
isn't. The rose pattern on the
carpet is inspired by the blooms of
Flemington; the bright orange was
ships
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